LETTERS 


November 7, 1955 
Dear Ed: 


Just read your excellent November 7 
issue and was flattered to find comment 
on the Life Magazine coverage of our 
Pickle Fair, NPPA’s 63rd annual meeting. 


Wish to correct the personal references 
regarding the “Life” stunt as we regard 
this as a “team” venture and surely some 
others in our agency must take credit for 
this particular idea. Believe you will ap- 
preciate that in our association work we 
have found the real strength is not in per- 
sonalities, but in the combined effort of 
many. We also believe that you, as the 
trade press, are part of our team, just as 
our printers, our agency representatives, 
and our many friends and supplier groups. 
Out of all this, the only credit we take is 
that of manager, and that only after the 
direction of our duly elected officers and 
directors. Thanking you again for your 
ever alert reports, we remain ever at your 
service, most 

Respectfully, 
Bill Moore, Sec’y., 


National Pickle Packers Assn. 


COMMENT—Sure, sure, sure. Bill is 
perfectly right, of course. It does take a 
team. But no one ever saw a good foot- 
hall team that amounted to anything 
without a good quarterback, nor an auto- 
mobile that would run without a spark 
plug. At any rate, this team, if you will, 
is so consistent, and persistent, it is akin 
to perpetual motion. Latest to reach our 
desk is a bag about the size of a Bull Dur- 
ham bag with a tag attached for address- 
ing. Inside an empty 12 gauge shot gun 

hell. Wrapped around this a folder call- 
ing attention to the fact that the hunting 
‘eason is here with parts of the mast- 
‘eads of hunting and trapping regulations 
n South Dakota, Wisconsin, Michigan, 
linnesota. Also that “It’s open season 

n pickle products.” Continuing—“Arm 
vith profit Facts—43 percent of all items 
n supers are marked up at less than cost. 
t pays to feature pickles because they are 
/rofitable.” Inside in large type “If you’re 
tunting for profits, you won't go a ‘fowl’ 
* you line your sights on pickles during 

. . Holidays are pickle days. November 
‘6-December 31. Use your free ‘Pickle 

lunting License.’” 


More comment: “Yeah team.” 
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PROMOTING -—Last week at the Wisconsin Convention = 

writer was a bit shocked to learn that some o 
PROMOTION the forward looking canners in that area 
thought there was a possibility that the NCA Consumer Trade Rela- 
tions Program might not be continued another year. As a matter 
of fact, the Association membership was concerned enough to pass 
a Resolution requesting that NCA establish the C. and T. R. Pro- 
gram as a continuing major function. 


From all we could gather, there was no basis of fact for this 
“feeling.” And yet it could be that we were unable to gather the 
real facts, and in our short stay here at the office, between conven- 
tions, haven’t had much more success. But whether or not there 
is a very real danger of NCA dropping this program, it would be 
a good idea to approve resolutions stating the desires of local 
members, and also to address personal letters to headquarters in 
Washington. 


There is not space here to list the many, many advantages of such 
a program. The individual canner who cannot see these advan- 
tages as recounted in these pages week after week, is, to put it 
mildly, anything but sales minded. The thought of discontinuing 
this program is unthinkable, so perish it, but before you do, get 
that letter into NCA headquarters. 


THOUGHT FOR —Today in business it literally costs money 
THE WEEK to sneeze. Buyers today neither have the 
time, the inclination, nor the money to 
“shop.” Show them that you can take care of their requirements 
for the entire year, with the type and quality of merchandise 
wanted, and your in... “private label,” or canner label. 


One more thought, and this applies chiefly to suppliers . . . the 
cost of putting a salesman on the road today is higher than ever 
before. Advertising doesn’t exactly take the place of that sales- 
man, but it’s self evident that it makes his calls more productive. 
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ASSOCIATION © convention « SCHEDULE 


NOVEMBER 21, 1955—PENNSYLVANIA 
CANNERS ASSOCIATION, 41st Annual Con- 
vention, Penn Harris Hotel, Harrisburg, 
Pensylvania. 


NOVEMBER 29-DECEMBER 1, 1955 
—GLASS CONTAINER MANUFACTURERS IN- 
STITUTE, Semi-annual Meeting, The Fon- 
tainebleu, Miami Beach, Fla. 


DECEMBER 1-2, 1955 — TRI-STATE 
PACKERS ASSOCIATION, 52nd Annual Con- 
vention, Benjamin Franklin Hotel, Phila- 
delphia, Pennsylvania. 


DECEMBER 1-2, 1955—GEORGIA CAN- 
NERS ASSOCIATION, Annual Convention, 
Daytona Plaza Hotel, Daytona Beach, 
Florida. 


DECEMBER 5-6, 1955—ONTARIO FOOD 
PROCESSORS ASSOCIATION, Annual Conven- 
tion and Machinery Exhibit, Royal York 
Hotel, Horticultural Building, Toronto, 
Ontario, Canada. 


DECEMBER 5-6—MICHIGAN CANNERS 
AND FREEZERS ASSOCIATION, Fall Meeting, 
Pantlind Hotel, Grand Rapids. 


DECEMBER 5-6—0OHI0 CANNERS ASSO- 
CIATION, 48th Annual Convention, Carter 
Hotel, Cleveland. 


DECEMBER 5-8, 1955 — VEGETABLE 
GROWERS ASSOCIATION OF AMERICA, 47th 
Annual Convention, Washington, D. C. 


DECEMBER 6, 1955—MAINE CANNERS 
ASSOCIATION, Annual Convention, Fal- 
mouth Hotel, Portland, Maine. 


DECEMBER 7, 1955 — MINNESOTA 
CANNERS & FREEZERS ASSOCIATION, 49th 
Annual Convention, St. Paul Hotel, St. 
Paul, Minn. 


DECEMBER 8-9, 1955 — NEW YORK 
STATE CANNERS & FREEZERS ASSOCIATION, 
70th Annual Convention, Hotel Statler, 
Buffalo, N. Y. 


JANUARY 5-7, 1956 — NORTHWEST 
CANNERS ASSOCIATION, 42nd Annual Con- 
vention, Multnomah Hotel, Portland, 
Ore. 


JANUARY 8-10, 1956 — NORTHWEST 
FROZEN FOODS ASSOCIATION, Annual Con- 


vention, Multnomah Hotel, Portland, 
Ore. 
JANUARY 9-10, 1956 — CANNERS 


LEAGUE OF CALIFORNIA, 2nd Annual Con- 
ference for Processors’ Fieldmen, Uni- 
versity of California, Davis, Calif. 


JANUARY 16-21, 1956 — NATIONAL 
FOOD BROKERS ASSOCIATION, Annual Con- 
vention, Atlantic City, New Jersey. 
(Meeting Jan. 16). 


JANUARY 17-21, 1956 — NATIONAL 
CANNERS ASSOCIATION, Annual Conven- 
tion, Atlantic City, New Jersey. 


JANUARY 19-21, 1956—cANNING MA- 
CHINERY AND SUPPLIES ASSOCIATION, An- 
nual Exhibition (Annual Meeting Janu- 
ary 21), Atlantic City, New Jersey. 


JANUARY 29-FEBRUARY 1, 1956— 
FROZEN FOOD CONVENTION, N.A.F.F.P., 
N.A.F.F.D., Waldorf Astoria Hotel, New 
York City. 


FEBRUARY 1-3, 1956 — PENNSYL- 
VANIA CANNERS ASSOCIATION, 11th An- 
nual Fieldmen’s Conference, Pennsyl- 


-vania State University, University Park, 


Pennsylvania. 


FEBRUARY 8-9, 1956—oOHIO STATE 
CANNERS SCHOOL, Student Union, Ohio 
State University, Columbus, Ohio. 


FEBRUARY 17-18, 1956 — CANNERS 
LEAGUE OF CALIFORNIA, Annual Fruit and 
Vegetable Sample Cutting, Fairmont 
Hotel, San Francisco, California. 


FEBRUARY 22-24, 1956 — CANNED 
FOODS ASSOCIATION OF BRITISH COLUMBIA, 
Annual Convention, Georgia Hotel, Van- 
couver, B. C., Canada. 


FEBRUARY 27-29, 1956—CANADIAN 
FOOD PROCESSORS ASSOCIATION, Annual 
Convention, Harrison Hot Springs Hotel, 
Harrison Hot Springs, B. C., Canada. 


MARCH 5-9, 1956—NATIONAL-AMERI- 
CAN WHOLESALE GROCERS ASSOCIATION, 
50th Annual Convention, Palmer House, 
Chicago, Illinois, 


MARCH 23-24, 1956—UTAH CANNERS 
ASSOCIATION, Annual Convention, Hotel 
Utah, Salt Lake City, Utah. 


MARCH 26-27, 1956—CANNERS LEAGUE 
OF CALIFORNIA, 52nd Annual Meeting, 
Santa Barbara Biltmore, Santa Bar- 
bara, California. 


APRIL 6, 1956 — NATIONAL PICKLE 
PACKERS ASSOCIATION, Spring Meeting, 
Drake Hotel, Chicago, IIl. 


JANUARY 6, 1957—NATIONAL FROZEN 
FOOD CONVENTION, N.A.F.F.P., N.A.F.F.D., 
Fontainebleau Hotel, Miami Beach, Fla. 


FEBRUARY 1957— NATIONAL CAN- 
NERS ASSOCIATION AND ALLIED INDUSTRIES, 
Annual Convention, Chicago, Illinois. 


$$$ $ $ 


“A man’s judgment is no better than 
his information.” Keep key employees 
pested through “The Canning Trade” 
each week. Five or more subscriptions, 
one order, same expiration date to one 
company, separately addressed, $3.00 each. 
Saves 25%. Order now. 


20 S. Gay Street, Baltimore 2, Md. 
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CONVENTION NOTES 


Angus G. Stevens of the Stevens Can- 
ning Company of Ogden is the new presi- 
dent of the Utah Canners Association, 
elected November 8 to serve for one year 
and to preside at the annual convention 
planned next March 23 and 24 at the 
Hotel Utah in Salt Lake City. 


Other officers elected are William R. 
Eddington, proprietor of the Eddington 
Canning Company of Springville, named 
vice president, and Harvey F. Cahill of 
Ogden, reelected secretary - treasurer. 
Board of directors include Mr. Stevens 
and Mr. Eddington, and the following: 
Thomas D. Dee of the Utah Canning Co. 
of Ogden; Victor R. Smith of the Smith 
Canning Co. of Clearfield; Herbert D. 
Landes of the Pleasant Grove Canning 
Co. of Pleasant Grove; D. J. Isom of 
Hunt Foods Inc. of Salt Lake City, and 
C. L. Van DePoel of the California Pack- 
ing Corporation of Ogden. 


Iowa Nebraska Canners Association has 
elected the following officers: Fred T. 
Wright, Beaver Valley Canning Com- 
pany, Grimes, Iowa, President; Alfred 
Rieck, Tripoli Canning Company, Tripoli, 
Iowa, Vice-President; Guy E. Pollock, 
Marshalltown, Iowa, Secretary - Treas- 
urer (reelected). 


NEW YORK PROGRAM—Program for 
the 70th Annual Convention of the New 
York State Canners & Freezers Associa- 
tion, to be held at the Statler Hotel, Buf- 
falo, December 8 and 9, will open with 
the Annual Business Meeting at 10:30 
A.M. on Thursday, December 8, at which 
time the election of officers and directors 
will take place, committee chairmen will 
make their reports, as will the Secretary 
and Treasurer. Following the 12:30 
luncheon, President Waggoner will pre- 
side over a General Meeting, and ad- 
dresses will be heard from George B. 
Morrill, Jr., President of the National 
Canners Association; George L. Mentley, 
President of the National Association of 
Frozen Food Packers; and Roger Deas 
of American Can Co. 


On Friday afternoon speakers sched- 
uled to address the meeting are Joseph E. 
Burger, Corneli Seed Company; Dr. Ken- 
neth McFarland, General Motors Com- 
pany; after which the new officers will 
be introduced. 


A dinner-dance will be held on Friday 
evening, 


MICHIGAN PROGRAM — The Fall 
Meeting of the Michigan Canners & 
Freezers Association, to be held at the 
Pantlind Hotel, Grand Rapids, December 
5 and 6, will open with a luncheon at 12 
noon on Monday, December 5, at which 
time William U. Hudson, Vice-President 
of the National Canners Association, will 
address the conveniton on the subject 
“National Canners Association Looks 


(Continued on Page 17) 
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FROM THE ASSOCIATION PRESIDENT’S DESK - - - 


The New Indiana Canners 
Association 


By A. E. CODDINGTON, JR. 


Retiring President 
Indiana Canners Association 
President, Coddington Packing Co., Inc. 
Mt. Comfort, Indiana 


It has been quite an honor to serve as 
President of the Indiana Canners Asso- 
ciation—to have had the opportunity to 
work toward the solution of its problems 
and to be able to see some of the needs 
of the future. Before considering the 
future, I would like to review the first 
year of our “new” Indiana Association. 


The change for the “new” was born 
out of need, nurtured by desire, and vital- 
ized by unselfish support. As always is 
the case, with any change or something 
new, there are those who have sat on the 
sidelines, forecasting failure, and letting 
others carry the load in the collective 
effort for industry betterment. Fortu- 
nately, the vast majority picked up the 
challenge and pledged themselves to the 
long haul improvement program. 


The first step was to increase the dues 
venue so as to provide financial sta- 
lity. We knew that we had to have 
e support of all the Canners in this 
dertaking and we were assured of suc- 
ss by the immediate response of not 
ly the Canners but also our Associates. 


[he second step was the development 
© a functioning committee structure. 
! th product and service committees 
\ ve formed and members were invited 
‘ serve in positions of their chief inter- 
‘.. The true return of this may be sev- 
‘ wl years away for it takes time to de- 
‘op teams, to secure the meeting of 
nds and to coordinate effort for collec- 
e improvement. However, with much 
( the groundwork of organization 

unded in the hands of capable commit- 

‘Ss, we are now assured of continuing 

ecess, 


CANNING TRADE 


In 1955 the ICA again sponsored the 
Mold Count School for Mid-western to- 
mato and products canners; the state 
legislative problems were met and the 
Association took the lead in securing 
grower confidence with the labor laws. 


THE SMALL CANNER 


As to the future of Indiana canning— 
I believe our success lies in the solving 
of the problems of the small canner. In 
seasonal operation the canner-grower 
problem presents a continual challenge 
to the ingenuity of the small canner. He 
is fieldman, production engineer and 
sales executive all rolled into one. He 
has to be a son of the soil, a labor expert, 
a tax specialist—his task is tremendous. 
The “little fellow” is not able to carry on 
the payroll all of the staff personnel 
found in large companies and in this 
respect he places greater reliance upon 
the Association. If we can solve his 
problems our future would seem secure. 


“In this respect the large company fre- 
quently carries a major share of the load. 
This of course is based on a program of 
enlightened self help. They know that if 
a small canner fails or slips into a mar- 
ginal position, he will disturb the market 
and through poor quality reduce the con- 
sumer confidence in canned foods. It is 
also known that the small canner pro- 
vides the “grass roots” of the industry, 
as far as legislative problems are con- 
cerned. Also the variability of Mother 
Nature presents production and labor 
problems upon which both large and 
small must work together. As such we 
find a common ground for joint effort for 
industry improvement. 
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A. E. CODDINGTON, JR. 


REMEDIES 


I do not know the solution, but in my 
opinion there are four remedies which 
would help. First, a realistic interpre- 
tation of the Labor laws regulating mi- 
grant labor. Second, A method of uni- 
form accounting procedure. Third, Joint 
sales effort by a Canner controlled sales 
organization, and fourth, the establish- 
ment of a market report, letter or pub- 
lication prepared by the Indiana Can- 
ners and directed to our buyers. 


I am a firm believer in competition 
for it is the basis of our American sys- 
tem, and it is especially keen in the food 
industry. Free competition between can- 
ners on the one hand, and between can- 
ners and other segments of the food in- 
dustry on the other, will keep us strong. 
Competition is the thrust which makes 
us seek ways of doing things. It is the 
source of new and improved operating 
methods, of new products and promotions 
which are vital if we are to continue to 
grow. One essential ingredient of growth 
is new blood, and to this end I would urge 
young men interested in the canning in- 
dustry to get started early. 
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PACKAGING 


Draper Foods, Inc., of Milford, Delaware, has completely mod- 
ernized labels on its line of quality products covering both the 
“Milford” and “King Cole” Brands. The improvement is striking 
in the old and new comparison photographs shown here. Labels 
were designed and produced by Muirson Label Company. 


BROCKWAY GLASS ACQUIRES 
DEMUTH GLASS WORKS, INC. 


G. A. Mengle, President of the Brock- 
way Glass Company, Inc., has announced 
that satisfactory negotiations have been 
completed for the acquisition of the De- 
muth Glass Works, Inc. of Parkersburg, 
West Virginia. Demuth production is 
devoted to the manufacturing of glass 
tubing used in fabricating homeopathic 
vials and kindred items for the pharma- 
ceutical trade. 


Earl Heitger, Monarch Finer Foods 
branch manager at Columbus, Ohio re- 
cently announced the opening of another 
new supermarket as a member of the 
Royal Blue voluntary group. A modern, 
air conditioned market, with 5,500 square 
feet of selling area, the new Royal Blue 
is owned and operated by H. C. Brown 
of Columbus. Royal Blue Stores a volun- 
tary chain of more than 1,000 modern 
markets in 11 states, are sponsored by 
distribution divisions of Consolidated 
Foods Corporation, leading canner, proc- 
essor and distributor. 


recently 


ing with Horseradish. In addition to their 
handsome appearance, Brede condiment 
bottles are convenient to use, with wide- 
mouth openings facilitating easy removal 
of contents. Wide bases and low center 
of gravity provide protection against tip- 
ping. Lug-Type metal closures have large 
white spaces for easy price marking. Brede 
condiments are distributed through spe- 
cialty food distributors and food jobbers 
in the Middle West and sections of the 
East, with distribution centered in Michi- 
gan, Ohio, Indiana, Illinois, New York and 
Pennsylvania. Private mold bottles and 
lithographed metal closures are manufac- 
tured by Owens-Illinois Glass Company, 
Toledo, Ohio; labels by Wheeler Van 
Label Company, Grand Rapids, Michigan. 
Packages were designed by B. Dwight 
Fuerst, chief designer, Owens-Illinois. 


These unusually attractive condiment 
bottles, especially designed for table use in 
the home, are being introduced by Brede, 
Inc., 501 West Larned Street, Detroit 26, 
Michigan, to package the company’s vari- 
ous types of Horseradish, as well as two 
introduced products — Brede’s 
Cocktail Sauce and Brede’s Salad Dress- 


The California Strawberry Advisory 
Board has appointed John O’Rourke Ad- 
vertising, San Francisco, as advertising 
counsel for 1956. 


Monticello Canning Company, of Crossville, Tennessee, is using 
glass jars for packaging the company’s Betty Ann Red Pimientos 
Inviting appearance of whole and sliced pimientos in glass is 
expected to increase sales appeal in retail outlets, help to pro- 
mote additional impulse sales. Lithographed metal closures fo) 
wide-mouth jars in 7-0z., 4-0z. and 2-0z. sizes carry full labe! 
information. Pimientos are grown in new pimiento producing 
area of Middle Tennessee, noted for the high quality of the crops 
grown there. Betty Ann, Whole and Sliced Red Pimientos are dis- 
tributed through food brokers and wholesale grocers in most »' 
the area East of the Mississippi. Glass jars and new Vapak clo-- 
ures, with easy opening and assured resealing features, are both 
manufactured by Owens-Illinois Glass Company. 
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PROMOTION 


DOLE TO ADVERTISE 
PINEAPPLE PIE FILLING 


Hawaiian Pineapple Company is now 
featuring its newest convenience product 

-Dole Pineapple Pie Filling—in na- 
tional advertising and merchandising 
programs. It is now being featured on 
the CBS coast-to-coast Art Linkletter 
“House Party” program. 


The consumer programs planned fol- 
low a year’s experience in test-marketing 
the Pineapple Pie Filling and introduc- 
ing it into national distribution. Dole 
terms the results “highly successful.” 


Special merchandising and advertising 
programs are timed for holiday season 
promotions when housewives customarily 
step-up baking activities. 


Pineapple Pie Filling carries a ten- 
cent per case promotional allowance, and 
Dole point-of-sale posters, shelf-talkers, 
and dealer mats are now available. 


WHEN MISS MUSHROOM OF 1955 
presented a bouquet of fresh and canned 
mushrooms to NBC’s Dave Garraway in 
‘nor of National Mushroom Week the 
Yoday” star promptly invited her to join 


!m in the feast. 


G.M.A, LIFELINE OF AMERICA 
AWARDS 


A Chicago newspaperwoman and an 
diana radiowoman were named win- 
‘vs of a nationwide “Lifeline of Amer- 
a Trophy Competition” sponsored by 
.e Grocery Manufacturers of America 
1 November 18. 


Miss Isabel Du Bois, food editor of the 
hicago Daily News, and Miss Erma Mce- 


‘HE CANNING TRADE - 


Cord, women’s editor of Radio Station 
WHBU at Anderson, Indiana, are the 
winners. They were awarded sterling 
silver replicas of the famed London Bowl 
by Paul S. Willis, president of the gro- 
cery manufacturers organization. 

Miss Du Bois and Miss McCord were 
cited by Mr. Willis for excellence in tell- 
ing the story of America’s food lifeline, 
the chain of essential processes and serv- 
ices, that stretches from the farm field 
to the family table. 


John S. Knight, editor and publisher of 
the Chicago Daily News, and John R. 
Atkinson, station manager at WHBU in 
Anderson, were given bronze citations 
for management’s participation in pre- 
senting the winning editor’s material to 
the public. 


Miss Du Bois’ trophy-winning news- 
paper entry was a series of six-column, 
length-of-the-page, feature stores com- 
plete with extensive photographic lay- 
outs. She wrote under the heading “Mrs. 
Vegetable Comes to Dinner—And What 
A Trip She Took!” on March 10; on 
“The Egg And You” on March 24; “Meet 
Your Meat, Lady,” on April 21; “Your 
Food Costs Less Than You Think It Does 
... And Here’s Why,” on May 19; “How 
a Cup of Coffee Gets to Your Table,” on 
June 9; and on “The Fish That Came To 
Dinner,” on June 23. 


Miss McCord’s winning broadcasting 
entry consisted of three 15-minute and 
one half-hour radio script which she used 
on March 28, 29, 30 and 31. All four 
centered on “The Tomato Industry in 
Indiana.” Miss McCord told her listen- 
ers of the tomato’s history, described its 
culture, talked of its economic import- 
ance as a farm crop in her sector, in- 
terviewed farm officials with particular 
emphasis on modern harvesting of toma- 
toes and described processing, packaging, 
and marketing of the crop. 


CANADIAN CHERRY 
PROCESSORS & GROWERS 
BACK PROMOTION 


The Ontario Food Processors Associa- 
tion and the Ontario Pear, Plum and 
Cherry Growers’ Marketing Board have 
again decided to co-operate in the promo- 
tion of red cherries in 1956, according to 
advice from Garnet McCandles, Secre- 
tary, Ontario Food Processors Assn. 


The services of Presentation of Canada 
Limited have been retained to start the 
campaign rolling, and voluntary assess- 
ments from each cherry processor and 
from each cherry grower will be used to 
add to the campaign funds. 


The theme of this year’s program will 
be “February is Cherry Pie Time.” The 
co-operation of the Ontario Department 
of Agriculture; of affiliated industries; 
and of the Federated Women’s Institutes 
of Ontario is being requested. Once again 
processors and growers are working to- 
gether to expand their joint markets. 
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NEW CANNED SALAD—Shown here 
is Libby, McNeill & Libby’s new Red Kid- 
ned Bean Salad which is being distributed 
nationally. Packed in No. 300 cans, the 
salad consists of kidney beans, pickles, 
celery, vinegar, sugar, onion, salt, mus- 
tard, and cornstarch. Suggestd servings 
are on salad greens, added to tomato aspic 
and combined with shredded cabbage. 
Cans by American. 


The Myers Canning Company of Spring 
Grove, Pennsylvania, will add a complete 
mushroom line to their present operation 
of peas, beans, and tomatoes, according 
to an announcement by Earl K. Norris. 
The new item will bear the company’s 
well known “Pennsylvania Dutchman” 
label. 


Streamline Foods Corporation has re- 
designed its I-DA-HO package, empha- 
sizing the simplicity of using Instant 
Mashed Potatoes in a minute, and using 
color illustrations for the I-DA-HO de- 
sign. 
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Stokely Van Camp has announced the 
following organizational changes: 


Effective December 1, 1955, Stanley H. 
Poukey will become Northern Wisconsin 
District Manager. Mr. Poukey has been 
with the Company for twenty years. He 
started in Northern Wisconsin and some 
years ago was transferred to the General 
Office where he served in various produc- 
tion capacities. On March 1, 1953 he 
was made Assistant District Manager 
for Northern Wisconsin. He will replace 
M. A. Dunham who will remain in North- 
ern Wisconsin District in an advisory 
capacity during the next year, at which 
time he will retire. Mr. Dunham has 
been with the Company for the past 
twenty-eight years working at different 
times in Sales and Production, from 
Coast to Coast, from Canada to the 
Mexican Border. 


Linwood C. Yates, Executive Secretary 
of the National Canned Tomato Council, 
Inc., has announced the addition of the 
following five new firms to the member- 
ship of the Council: Wilson Canning 
Company, Wilson, New York; Melbourne 
Canning Company, Melbourne, Florida; 
Wilkes Canning Company, Belleview, 
Florida; Molly Pitcher Canning Com- 
pany, Mt. Holly Springs, Pennsylvania 
and Okeechobee, Florida; and Defender 
Packing Company, Trappe, Maryland. 

The Council is conducting a nationwide 
membership drive at this time, and the 76 
members have been requested to secure 
at least five new members. Applications 
and full information can be obtained 
from Mr. Yates by addressing him c/o 
the Council, Lawyers Row, Centreville, 
Maryland. 


Dr. Walter R. Fetzer, chief chemist of 
Clinton Foods Inc., Clinton, Iowa, was 
awarded the 1955 Medal of the American 
Chemical Society’s Iowa Section at a ban- 
quet held at the State University of 
Iowa. Dr. Fetzer, who is widely known 
in the canning industry, received the 
award from Dr. W. C. Oelke of Grin- 
nell College. The engraved gold medal 
is presented annually to an Iowa chemist 
or chemical engineer for meritorious 
achievement in teaching, research or in- 
dustry. The award went to Fetzer chiefly 
because of his achievements in the chem- 
istry of cereals, corn and sugars. The 
author of more than 30 scientific papers 
and publications, Dr. Fetzer has been 
awarded nine United States patents and 
six additional patents are pending. 
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$10,000 SMILES—Felix Christiansen 
(left), production mechanic at American 
Can Company’s Brooklyn Plant is shown 
with his wife Charlotte as he receives 
$10,000 check from Canco President Wil- 
liam C. Stolk for suggestion for improv- 
ing machinery used to make coffee cans. 
Christiansen is first Canco employe to get 
top $10,000 award for suggestions. He is 
39, lives with his wife and two children at 
205-21 112th Avenue, Hollis, L. I. 


Jos. G. Lewis, of Lewis, Sellers & Smith, 
the well known broker of Columbus and 
Cincinnati, who has been ill for several 
months from a heart condition, is making 
a satisfactory recovery. Mr. Lewis’s 
friends from Coast to Coast will be glad 
to know of his recovery. He resides at 
1362 Bryden Road, Columbus, Ohio. 


The Canning Machinery and Supplies 
Association announces the following new 
members elected at the Board of Direc- 
tors Meeting held in Milwaukee, Novem- 
ber 6th: E. I. DuPont de Nemours & Co., 
Inc., Wilmington, Delaware; Old Do- 
minion Box Co., Inc., Charlotte, N. C.; 
Salwasser Mfg. Company, Reedley, Cali- 
fornia; Magnuson Engineers, San Jose, 
California; The Malayan Tin Bureau, 
Washington, D. C.; Scientific Salting 
Company, St. Louis, Mo, 


FROZEN FOODS ASSOCIATION 
ADDS NEW MEMBERS 


Six new members have been admitted 
by the National Association of Frozen 
Food Packers, Lawrence S. Martin, sec- 
retary-manager has announced. 


The new members are: Evergreen 
Frozen Foods Co., Snohomish, Wash., 
packers of strawberries, raspberries, 
peas, and corn under the Evergreen and 
Pilchuck labels, C. C. Cedergreen, presi- 
dent. Grand Duchess Steaks, Inc., Akron, 
Ohio, with plants in Akron and Indianap- 
olis, Indiana, packers of steaks under the 
Grand Duchess label, Harry H. Synder, 
president. Gresham Berry Growers, 
Gresham, Ore., packers of rhubarb, 
strawberries, black raspberries, red 
raspberries, loganberries, boysenberries, 
Himalaya blackberries, evergreen black- 
berries, Blue Lake beans, purple plums, 
broccoli, and cauliflower, William J. Lin- 
foot vice president and general manager. 
Long Island Duck Packing Corp., East- 
port, N. Y., custom packers of fordhook 
lima beans, cauliflower, and ducks; presi- 
dent, Chester J. Conn. Roman Products 
Corp., South Hackensack, N. J., packers 
of frozen meat ravioli, cheese ravioli, piz- 
za pies, manicotti, meat sauce, and mush- 
room sauce under the Roman label, 
Joseph Settineri, president. Waffle Cor- 
poration of America, New York City, 
with plant operation in Chickasha, Okla., 
packers of frozen waffles and pancakes 
under the Downyflake label, Herbert R. 
Koff, executive vice president. 


DEATHS 


Oreste Catena, active in the mushroom 
industry, and especially so in the grow- 
ing phase of the business, died suddenly 
on the morning of November 15. Mr. 
Catena was the father of Valentine 
Catena, President of the Superior Can- 
ning Company of Avondale, Pennsyl- 
vania, extensive mushroom packers. 


Leonard W. Brede, 58, head fieldman 
for the Astico (Wis.) plant of Stokely 
Van Camp, died at Columbus, Wiscon- 
sin, on November 3 following an auto 
mobile accident the day before. He is 
survived by his widow. 
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EQUIPMENT & SUPPLIES 


Continental Can Company, Inc., has 
entered into an agreement with Metro- 
politan Life Insurance Company and New 
York Life Insurance Company under 
which the insurance companies will loan 
Continental $25,000,000 on 40-year 3% % 
notes maturing November 1, 1995, ac- 
cording to an announcement made Nov. 
10 by Continental. It was indicated that 
the proceeds from these notes will be 
used to provide additional working capi- 
tal and to assist the company in meeting 
its capital needs for new facilities, im- 
provements and expansion over the next 
five years. 


William H. Robinson, President of 
Buckeye Molding Company, Miamisburg, 
Ohio, has announced the appointment of 
Edward L. VonHofen to the position of 
Sales Manager, Containers and Closures; 
and Hugh Clark as Plant Manager. The 
company manufacturers patented Flexeel 
plastic closures and containers for the 
food, dairy products, drug, cosmetics and 
like fields, with a leak proof vapor-tight, 
self-sealing closure that features unlim- 
ited reuse value. The closure flexes off, 
snaps on, reseals instantly, and it is 
claimed, never wears out. 


Huron Milling Company has moved 
their executive and sales offices from 9 
Park Place, N.Y.C. to 3101 North Wood- 
ward Avenue, Royal Oak, Michigan ac- 
cording to Robert M. Farr, president. 
Manufacturing facilities are located in 
Harbor Beach, Mich. The company proc- 
esses food and allied food products in- 
cluding monosodium glutamate. 


The appontment of K. W. Weyer as 
Director of Label Sales for the United 
States Printing & Lithograph Company 
has been announced by W. H. Walters, 
president of the company. The appoint- 
ment is effective November 15. In his 
new position, Mr. Weyer will direct label 
sales in the company’s twenty-five sales 
offices located in principal cities through- 
out the United States. His headquarters 
will be in the firm’s New York Executive 
offices located at 575 Madison Avenue. 
Prior to assuming his new duties, Mr. 
Weyer was West Coast Sales Manager 
with headquarters in the company’s West 
Coast plant at Redwood City, California. 
He has been associated with the company 
for 19 years. Howard Wessling, a U. S. 
P. & L. sales representative in the Cali- 
fornia territory for the past four years 
and with a broad background of experi- 
ence in the label industry on the West 
Coast, succeeds Mr. Weyer as West Coast 
Sales Manager. 


CANCO APPOINTMENTS 


Roger F. Hepenstal, formerly Vice- 
President in Charge of Manufacturing 
for the American Can Company, has been 
elected Treasurer succeeding Edmund 
Hoffman, Secretary- Treasurer of the 
company for the past seven years, and 
a veteran of 42 years with the company. 
Mr. Hoffman will continue to serve in an 
advisory capacity. 

G. W. Reese, formerly Vice-President 
in Charge of the company’s Atlantic Di- 
vision, has been named Vice-President 
in Charge of Manufacturing for the en- 
tire company, succeeding Mr. Hepenstal. 


John R. Henry, formerly, General At- 
torney, and the youngest man in the 
company’s executive group, has been 
elected Secretary and General Counsel. 
Mr. Henry joined the company as an 
attorney in 1946 following a tour of duty 
with the Navy, and several years of ex- 
perience with a New York law firm. He 
was appointed General Attorney in 1950. 


T. E. Alwyn, who has been Vice-Presi- 
dent in the Executive Department, has 
been appointed Vice-President in Charge 
of Operations in the company’s Atlantic 
Division. Mr. Alwyn is thoroughly fa- 
miliar with Atlantic Division operations, 
having spent many years of his career 
with the company in the divisions sales 
organization. 


COMPANY 


Kewaunee, Wisconsin 


‘HE CANNING TRADE - 


November 21, 


1955 


% 
a 


THE CANNING TRADE November 21, 195? 


A 
: 
\ / — 
12 


Fverything, ey 
ything. even the meat. comes from © 


COWROY 


As evidenced by your cooperation and support, 
Canco’s program of consumer advertising—now 
concluding its second year—has been an unquali- 
fied success. 

The results of tie-in promotions planned by can- 
ners and retailers indicate that, properly exploited, 
thes’ advertisements have definitely increased the 


Go first to the people who are first! 


ans made by American € 


SOUTIWEST BARBEOYE 


an Company 


sale of canned foods and beverages of all kinds. 

Furthermore, figures show that this unique ad- 
vertising program, directed at your best prospects, 
has continued to be one of the most successful food 
advertising campaigns in the magazines today .. . 
all in all, it’s still another example of Canco’s 
unparalleled service to food packers. 
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AGRICULTURE 


Vegetables for Processing Nov.1,1955 


The U. S. Department of Agriculture, 
Crop Reporting Board, has issued pre- 
liminary estimates of acreage and pro- 
duction for a number of vegetables for 
processing. 1955 production for the 10 
most important vegetables is estimated 
at 5.94 million tons, compared with 5.72 
million tons harvested last year, which 
is the same as for the 1944-53 period. 

This year’s tonnages for all important 
processing crops except kraut cabbage 
(contracted) and sweet corn are above 
average. The 1955 production of cucum- 
bers for pickles, green peas, pimientos, 
spinach, and tomatoes exceed last year’s 
production of those crops. The 1955 ton- 
nages of green lima beans, snap beans, 
beets, kraut cabbage (contracted) and 
sweet corn, are all less than in 1955. 


LIMA BEANS—The Crop Reporting 
Board’s estimate of 85,380 tons of green 
lima beans for processing harvested in 
1955 compares with 103,020 tons obtained 
in 1954, and an average of 70,910 tons for 
the 1944-53 period. The revised estimate 
of acreage planted to lima beans for 
processing in 1955 is 107,420 acres of 
which 101,530 acres are estimated as har- 
vested. The 1955 yield of green lima 
beans for processing is 1,691 pounds per 
acre, which compares with 1,841 pounds 
last year, and an average of 1,550 pounds 
for the 1944-53 period. Of the 1955 pro- 
duction 60,450 tons were for freezing as 
against 68,560 tons last year, while 25,- 
290 tons were for canning and other 
processing, which compares with 34,460 
tons for the same purpose in 1954. 


PICKLES — Although cucumbers for 
pickles acreage was reduced 10 percent, 
a record high yield resulted in a produc- 
tion 2 percent larger than last year. Pre- 
liminary estimates place the 1955 produc- 
tion at 12,978,000 bushels compared with 
12,767,000 bushels produced in 1954, and 
a ten year average of 10,441,00 bushels. 
The revised estimate of planted acreage 
of cucumbers for pickles is 133,950 acres, 
of which it is estimated 125,950 acres 
were harvested in 1955. These figures 
compare with 149,480 acres planted last 
year, of which 140,810 acres were har- 
vested. Loss in acreage in 1955 was 6 
percent or about the same as last year. 
The preliminary estimate of yield per 
acre is 103 bushels for 1955, a record 
high, which compares with 91 bushels in 
1954, and an average of 81 bushels in the 
1944-53 period. 


PICKLE STOCKS—The Crop Report- 
ing Board states that the indicated dis- 
appearance of cucumbers for pickles for 
the 12 months ending September 30 last 
was the largest in the 27 year period 
for which records are available. Stocks 
of salt and dill pickles in tanks and bar- 
rels on October 1, 1955 are estimated at 
11,917,000 bushels. This is 5 percent less 
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than the revised estimate of 12,510,000 
bushels on hand October 1, 1954. Hold- 
ings from the current year’s crop were 
practically the same this year and last— 
9,193,000 and 9,197,000 bushels respec- 
tively. The reduction was largely in the 
carryover from previous crops—2,724,- 
000 bushels compared with 3,313,000 
bushels last year. 

Taking into account both the estimated 
stecks and the 1955 production of 12,978,- 


- 000 bushels, the indicated disappearance 


for the year ending September 30, 1955 
was a record 13,571,000 bushels. This 
compares with 12,840,000 bushels for 
1954, 12,328,000 bushels in 1953 and 12,- 
078,000 bushels in 1952. 

The figures on stocks include only salt 
and dill pickles in tanks and barrels. 
They do not include packers’ holdings 
of fresh pasteurized products. The indi- 
cated disappearance figures’ include 
quantities used fresh or partly fermented 
for the pasteurized pack as well as cured 
salt stock. 


Doctor K. G. Dykstra, manager of Birds 
Eye Laboratories, Albion, N. Y., left, and 
Herbrt Pallesen, research associate at the 
New York State Agricultural Experiment 
Station, Geneva, discuss the texturometer 
developed at the Station. The equipment 
was demonstrated along with other in- 
struments used for measuring texture 
and consistency of fresh and processed 
fruits and vegetables at the Seventh Gen- 
eva Food Processing Conference held at 
the Experiment Station November 9th. 
Doctor Dykstra also reported on his ob- 
servations of the effects of atomic blast 
on processed foods in the Atomic Energy 
tests in Nevada last summer. About 150 
research men from the processing indus- 
tries attended the conference. 
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PIMIENTOS—Preliminary estimates 
place the 1955 production of pimientos 
for processing at 34,100 tons. This ey- 
ceeds the 1954 production of 22,150 tons 
by about 54 percent and the 1944-53 aver- 
age production of 20,020 tons by 70 per- 
cent. 

The estimate of acreage harvested in 
1955 is 26,500 acres. In 1954, harvested 
acreage in the Southeastern States to- 
talled 31,330 acres. The 1955 yield per 
acre of 1.29 tons compares with a record 
low yield of 0.71 tons per acre in 1954. 

The harvesting season in the South- 
eastern States was nearly finished by No- 
vember 1. Some improvement took place 
after the first of October so that yields 
on the unharvested acreage turned out 
better than expected on October 1. 


SPINACH—The November 1 indicated 
production of fall-crop spinach for proc- 
essing is 36,000 tons. If this production 
materializes, it will be the largest fall 
crop of processing spinach in the 7-year 
period for which comparable figures are 
available. The 1955 fall acreage is sub- 
stantially above the relatively low acre- 
age of 1952-54. 

In Arkansas about half of the fall 
acreage was seeded in the dust. The 
remainder—except for irrigated acreage 
—is half grown and making little 
growth. The outcome of the crop there 
depends upon timely adequate rains and 
how soon freezing weather sets in. The 
Oklahoma crop is also in need of rain. 
Harvest started in that State about No- 
vember 1. Planting is continuing there 
and will increase if it rains soon. Excep- 
tionally high yields are reported in Cali- 
fornia. 

The prospective total production for 
1955 is 130,660 tons. If realized this will 
be the largest since 1951. 


RED TOMATOES DEFICIENT 
IN VITAMIN A 


Good color and high vitamin A content 
in tomatoes cannot be had at the same 
time is indicated by work being done 
by J. P. McCollum at the University of 
Illinois. 

McCollum says that color in tomatoes 
is the result of two pigments—lycopene, 
which augments red color and carotene a 
detracting element. Because of the oppo- 
site effect of carotene the researchers 
will decide which factor, color or vitamin 
A content, they will try to produce in 
new varieties of tomatoes. 

Studies are being made to determine 
why quality factors—color, firmness, 
acidity and vitamin content vary widely 
with changing seasons, and other condi- 
tions, under which tomatoes are grown. 

It is known that high temperatures 
prevent red color developing in tomatoes. 
This has led researchers to develop meth- 
ods for growing plants with foliage that 
shades the tomatoes and protect them 
from exposure to excessive high tempera- 
tures. To secure the best color it was 
found that 70 degrees is more favorable 
for desired red color. At 85 degrees the 
red pigment does not develop. 
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NEW YORK MARKET 


Good Call At Strong Prices—Day-To-Day 

Tomato Market — Good Inquiry For Corn 

And Peas—Standard Beans Wanted—Sal- 

mon Continues Strong—Strike Settled, Tuna 

Canners Operating — Most Citrus Canners 

Withdrawn—Drought Disturbs West Coast 
Fruit Canners. 


By “New York Stater” 


New York, November 18, 1955 


THE SITUATION—There was a spir- 
ited call for canned foods reported in the 
metropolitan area during the week, with 
a considerable pick-up in spot activity. 
Distributors are moving to get their 
year-end inventories in balance, and are 
anxious to make additional commitments 
on staples which are in short supply in 
first hands. As might be expected under 
such a set-up, a strong price basis is 
prevailing. 


THE OUTLOOK—Buyers are con- 
tacting long-established sources of sup- 
ply in an effort to be first under the wire 
in the event that unsold stocks of some 
of the short items come to light. While 
near-term demand trends at retail will 
be a deciding factor, many buyers see 
shortages of a few canned items in pros- 
pect before the next season’s packs are 
ready to move. 


TOMATOES—There is a good demand 
for tomatoes, but buyers are waiting for 
later developments to get a better line 
on the unsold supply potential from vari- 
ous packing areas. In the Tri-States, the 
market is a day-to-day affair, with most 
canners withdrawn and holders quoting 
up to $1.35 for standard 303s. Califor- 
nia canners remain withdrawn, despite 
the fact that this season’s pack topped 
a year ago, and will wait until they 
have balanced current commitments 
against indicated over-all supply before 
making any further offerings on the open 
market. 


CORN—There is a continued good in- 
quiry for corn, and the market is in 
good shape. Eastern canners are hold- 
ing wholegrain 308s firm at $1.50 for 
fancy, $1.40 for extra standards, and 
$1.25 for standards, with cream style 
golden 308s at $1.45 for fancy, $1.35 for 
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extra standards, and $1.25 for standards. 
The market is also firm in the midwest. 


PEAS—Demand is broadening in re- 
sponse to an indicated pick-up in volume 
of retail sales, and a sustained day-to- 
day business is reported. Standards are 
coming in for a good call, with eastern 
canners quoting ungraded 303s at $1.15, 
4-sieve at $1.20, 3-sieve at $1.25, and 
2-sieve at $1.35, all f.o.b. canneries. 


1955 SWEET CORN PACK 


As we go to press figures were 
received from NCA for the 1955 
pack of Canned Sweet Corn. 

In actual cases the 1955 pack to- 
talled 2,331,886 cases of white corn 
and 26,876,443 cases of golden corn. 
These figures compare with the 
1954 pack of 4,262,783 cases of 
white and 32,498,230 cases of 
golden. More next week. 


BEANS—Standard 303s cut beans at 
$1.10, cannery, are coming in for atten- 
tion as an attractive leader for canned 
foods selling, and a good inquiry is re- 
ported. 


SALMON — Salmon circles the 
Northwest are incensed over continuing 
reports of the taking of immature salmon 
by floating Japanese canneries, and 
charges that these ships have intercepted 
Alaskan and Canadian runs. This, how- 
ever, does not relieve the domestic supply 
situation, with the current season’s pack 
reported the smallest since 1907, with 
Alaska more than 700,000 cases under 
last year’s totals. The market on the 
Coast continued strong, with pink talls at 
an inside of $23 and halves at $13.50, 
while chums offer at $11.50 for halves. 
Fancy red chinook halves hold at $18.50, 
with cohoes at $16, all f.o.b. 


TUNA—With settlement of the strike 
in California, canners and their ware- 
houses are again in operation, and move- 
ment is picking up. Spot offerings here 
this week included fancy white meat at 
$9.33 per case for quarters and $15.44 for 
halves, with chunks at $8.29 for quarters 
and $13.58 for halves, ex car New York. 


Fancy lightmeat quarters are held at 


$8.93, with halves at $14.60, with light- 
meat chunks at $7.89 for quarters and 
$11.56 for halves, also ex car New York. 
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CITRUS — While most canners are 
still withdrawn, insofar as offerings of 
new pack Florida citrus at firm prices 
are concerned, sweetened grapefruit 
juice is being quoted for prompt ship- 
ment in some quarters at 85 cents for 
2s and $1.85 for 46-ounce, with sweet- 
ened orange juice at $1.15 and $2.55, re- 
spectively, blended juice at $1.05 and 
$2.30, and sweetened tangerine juice at 
90 cents and $2.10. Fancy grapefruit 
sections list at $1.40 for 303s in heavy 
syrup and $1.37% for light syrup pack, 
with citrus salad at $2.00 for 303s and 
Valencia orange sections in orange juice 
syrup at $2.35, all f.o.b. 


WEST COAST FRUITS — Reports 
from California indicate that canners 
are becoming very much disturbed over 
the effects of the prolonged drought on 
next season’s fruit prospects. Insofar 
as the current year’s packs are con- 
cerned, canners are busy in getting out 
shipments against contracts already on 
hand, and trading in the spot market has 
taken a back seat for the time being. 
It is expected that canners will come east 
for the canner convention with their un- 
sold stock lists in hand and that the an- 
nual meetings will see most of the indi- 
cated carryover on many items liqui- 
dated, with prospects that canners will 
go into the new season with cleaned-out 
warehouses in the case of leading fruits. 


CHICAGO MARKET 


Prices Firm In A Dull Market—Appl 
Prices Strengthen — Satisfactory Movement 
Of Peas—Tomatoes Strong—Beans Short— 
Corn Steady—West Coast Fruit 
Holding Light. 


By “Midwest” 


Chicago, Ill., Nov. 18, 1955 


THE SITUATION — To say things 
were getting dull around Chicago these 
days would be putting it mildly. Almost 
every buyer here has a very sad story 
about an overloaded warehouse with no 
place to put anything in the way of 
canned foods. Higher prices or severe 
shortages make no difference as the trade 
generally seem determined to hold the 
line insofar as forward buying is con- 
cerned. Hand to mouth buying is the 
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MARKET NEWS 


order of the day and the coming Holidays 
with the holiday items that go with them 
are going to further complicate the situ- 
ation. It’s beginning to look like slow 
going until after the turn of the year. 

Regardless of conditions here, markets 
continue very firm as sales to date in the 
face of many shortages have put canners 
in the position where they do not have to 
push for sales for a while at least. Prices 
are holding well and in some cases are 
pushing upward with indications firm 
markets are with us for some time to 
come, At least one canner has announced 
higher prices on applesauce which had 
been expected and others are sure to fol- 
low suit. Citrus is showing signs of mov- 
ing higher and anything could happen 
to salmon as unsold stocks are really 
short. 

A good many buyers and brokers from 
Chicago attended the Canners Conven- 
tion in Wisconsin last week and found a 
happy bunch of canners attending. Price- 
wise all is well as corn, kraut, beets, 
beans and carrots are all in excellent 
position and peas are holding their own. 
The Indiana Canners’ Convention at 
French Lick should also be well attended 
and the trade expect to find processors 
there in the very same mood as those can- 
ners with tomatoes or tomato products 
to sell are in the driver’s seat which cer- 
tainly is a welcome change to say the 
least. 


APPLESAUCE—At last one import- 
ant New York canner has pushed the 
price of fancy sauce to $1.30 on 303s and 
$7.00 for tens with December to bring 
another boost to $1.35 and $7.25. Such 
action comes as no surprise to anyone as 
the indications have been there for some 
time to come. The pack of sauce in New 
York has fallen considerably below origi- 
nal estimates and current dirt cheap 
prices will soon be a thing of the past. 
However, the trade are not going to go 
overboard despite the higher prices in 
the offing simply because their stock posi- 
tion will not permit them to do so. 


PEAS—The movement of peas from 
Wisconsin is down slightly but probably 
less than five percent which is nothing to 
be concerned about. This slight drop 
might be attributed to the trade’s con- 
sideration on other vegetables which 
showed indications of being short and 
higher priced. Stocks in second hands 
are at a minimum and there should be 
no lull in shipments right through the 
season. Prices are firm and shortages 
are apparent in some sizes and grades. 


TOMATOES—Action on tomatoes at 
the moment is at a minimum but canners 
are unconcerned and prices are very 
strong. Limited stocks of standard are 
available from local sources at $1.40 and 
$8.00 and any kind of volume buying 
could eliminate these entirely. Califor- 
nia canners have not proven to be of any 
help to Chicago buyers so far and it’s 
beginning to look like they won’t be. Of- 
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ferings from that area continue at a 
minimum and in many cases orders have 
been pro-rated. A huge pack certainly 
disappeared in a hurry. 


BEANS—Chicago buyers are not find- 
ing the kind and quantities of wax beans 
they need and the situation is going to 
get tighter as the season progresses. Last 
sales reported here were on the basis of 
$1.70 for fancy three sieve cuts with tens 
at $9.75 but these prices don’t mean very 
much as suppliers are just about a thing 
of the past. Fancy cut green are listed 
at $1.65 and $9.50 and these are fast 
growing short also. It seems obvious 
better grades of beans are in for a com- 
plete cleanup before another pack makes 
an appearance. 


KRAUT—Sales to date have been ex- 
cellent although most of the industry is 
now off the market. Cabbage harvesting 
in Wisconsin is finished and there is no 
question about the shortage of kraut that 
exists. The trade here have attempted to 
get under cover in the face of sharp ad- 
vances in prices but canners at no time 
since the pack began were willing to sell 
in volume. Prices are strong at $1.67 
to $1.75 for 2%s and $5.60 to $5.85 for 
tens and everything points to a continua- 
tion of these price levels or higher. 


CORN —A very steady market al- 
though sales at present are on the light 
side. Chicago buyers covered heavily at 
much lower prices and now will not come 
into the market until they are forced to 
do so. Purchases to date have greatly 
exceeded sales at the retail level. Prices 
are unchanged from those quoted last. 


NORTHWEST FRUITS — Spot lists 
of pears are really pathetic and any 
buyer without goods under contract is 
going to have a tough time finding the 
kind and quantity of pears that he will 
need during the balance of the season. 
Prices are strong at original opening 
levels of $2.20 for 303 choice., $3.40 for 
24s and $12.50 for tens. Stocks of prune 
plums are also very much on the light 
side and current quotations list fancy at 
$2.25 to $2.35 for 24s and $7.75 for tens. 
Unsold stocks of sweet cherries and ber- 
ries in this area also appear in excellent 
shape with many varieties and grades 
closely sold up. 


CALIFORNIA FRUITS — All major 
California fruit packs are very steady 
and offerings of Clings from the inde- 
pendents are on the limited side. Most 
sales are of the routine variety with little 
excitement expected between now and the 
first of the year. Prices for the most 
part are unchanged. 


Peter D. Jenkins, formerly with S & W 
Fine Foods, Inc., San Francisco, Calif., 
has joined Young & Rubican, Inc., as 
merchandising executive. 


CALIFORNIA MARKET 


Sale and Movement Continues Active—Dry 
Bean Prices Sag — Tomatoes and Products 
Continue Firm—Fruit Stocks Light—Apple- 
sauce Boycott Continues—Good Demand For 
Asparagus — Short Carrot Pack — Canning 
Sardines—Salmon Hard To Find. 


By “Berkeley” 


Berkeley, Calif., Nov. 18, 1955 


THE SITUATION—Both the sale and 
movement of California canned foods 
continues active, with shipments limited 
only by rail and steamer space. Some 
large operators advise that early ship- 
ments have been the largest in the his- 
tory of their respective firms. Cold 
weather and rain blanketed the State at 
the weekend, virtually putting an end to 
the harvesting and canning of tomatoes 
and the harvesting of strawberries. 
Prices on most lines continue firm, even 
on those on which packs have set new 
records. 


DRY BEANS—The recent rain which 
brought an end to the driest fall in many 
years, caused but comparatively little 
damage to the dry bean crop, which was 
largely under cover at the time. Some 
damage has been reported to Large Lima 
beans in the Ventura-Oxnard area, but 
only about 10 percent of the crop there 
remained to be threshed when the storm 
came. Purchases by canners have been 
very light this season, the general im- 
pression being that prices have not yet 
reached bottom. Small Whites have 
weakened further and some purchases 
have been made at $8.35 a hundred 
pounds. Before new crop became avail- 
able this item sold above the $12.00 mark. 
Red kidney brands are the bright spot in 
the list, owing to a scarcity of supply of 
good qualities in both California and 
New York. Some sales are reported at 
as high a price as $12.75 per hundred 
pounds. 


TOMATOES—The Canners League of 
California report on deliveries of toma- 
toes to canners by growers places these 
at 1,978,579 tons to November 4. This 
suggests that the 2,000,000 ton mark may 
be reached. The main uncertainty now 
seems to be just how this will be divided 
among such items as tomatoes, tomato 
products, tomato juice, and the like. 
Prices generally are firm throughout the 
list. There has been a heavy call re- 
ported of late for tomato paste and some 
have advanced prices to $14.50 a dozen 
on 26 percent and $15.50 on 30 percent. 
The demand for 6-0z. paste is also re- 
ported as heavy, with some sales made of 
late at $7.25. Some canners have ad- 
vanced No. 2% standard tomatoes to 
$1.90. Some have withdrawn offerings 
on catsup and chile sauce. 
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MARKET NEWS 


FRUITS — Unsold stocks of cling 
. peaches with some of the larger canners 
are down to levels that are expected in 
the late spring. In the case of some 
fruits, shortages are developing in the 
top grades. This is true of Elberta 
peaches and even more so in Bartlett 
pears. Pears ran to smaller sizes this 
season and so did apricots. So in several 


items in fruits the demand is centering: 


on certain grades or sizes known to be 
in limited supply. 


APPLESAUCE—While other parts of 
the country are reporting improvement 
in the canned applesauce situation this 
is not shared by canners operating in the 
Sebastopol area of California. The in- 
dustry stood up well in turning out a 
good pack, despite a strike, but now that 
canning is virtually at an end, difficulty 
is being had in marketing the product. 
Distributors are being threatened if they 
handle the California product, it is re- 
ported, so but a limited market is offered. 
Most of the sales of fancy No. 303s that 
are being made are at $1.35, with No. 10s 
at $8.00. 


ASPARAGUS—An improved demand 
for asparagus is being noted, indicating 
that stocks purchased soon after the 
naming of opening prices have moved 
well. The movement seems to be well 
divided between green tipped and white 
and all green. Few price changes have 
been made since the bringing out of open- 
ing lists, and adjustments made at that 
time. 


CARROTS—The carrot pack is at an 
end with some California operators, with 
the season a rather short one. This item 
is packed largely after the shipping sea- 
son reaches its peak, although some is 
grown for canning only. 


FISH—The canning of pilchards, or 
sardines, is getting under way, following 
a strike that held up operations for a 
time in the southern part of the State. 
At San Pedro an ex-vessel price agree- 
ment has been reached with fishermen, 
with $40.00 a ton offered, contingent on 
catch of 30,000 tons during the first dark 


period. If the catch is under 30,000 tons 
the price will be $47.50 a ton. At Mon- 
terey and San Francisco the ex-vessel 
price is $47.50 a ‘ton, less trucking 
charges from ports of landing. For the 
season through November 9 landings this 
year were 21,582 tons, against 37,028 
tons a year earlier. Exporters of sar- 
dines have surveyed the market and sug- 
gest that sales abroad may be quite lim- 
ited, so that canners would do well to look 
more to the domestic market. The going 
price seems to be $7.25 for one-pound 
ovals in tomato sauce, $6.25 for No. 1 
tall in tomato sauce and $5.50 for No. 1 
tall natural. 


TUNA—With the fishermen’s strike 
at an end, prices of canned tuna have be- 
come more stabilized. Prices outside 
featured brands are now largely: Halves, 
fancy white meat, $12.50; light meat, 
$11.50; standard, light meat, $11.00; 
chunks, $10.50; grated, $7.50, and dark 
and light meat, flaked, $7.25. 


SALMON —Stocks of canned salmon 
are becoming more and more difficult to 
locate and prices are firm. In Alaska 
salmon sockeye talls are quoted at $33.00 
a case, halves at $20.00; pinks at $22.00- 
$23.00 for talls and $12.50-$14.50 for 
halves; medium reds, $28.00 for talls and 
$16.00 for halves and chums at $20.00 for 
talls and $11.50 for halves. Puget Sound 
sockeyes sell at $20.00 for halves, with 
medium reds at $16.00 for this size, pinks 
at $13.50 and chums at $11.50. 


CONVENTION NOTES 


(Continued from Page 6) 


Ahead.” W. J. Mutschler, Research De- 
partment, Continental Can Company, 
will show picture slides of the nuclear 
tests of canned foods conducted in the 
Nevada atomic explosion. <A_ cocktail 
party will be held from 5:00 to 7:00 P.M. 

On Tuesday morning, December 6, at 
10 o’clock there will be a Cutting Bee. 
Immediately following luncheon at 12 
noon, a sales clinic will be held on the 
subject “Promoting your own Factory 


Label.” J. Woodney King of American 
Can Company will preside, with the fol- 
lowing speakers participating: Norman 
O. Sorensen, President of Country Gar- 
dens; Louis Ratzesberger, Jr., President 
of Illinois Canning Company; and Ar- 
thur Metzger, Sales Manager, Meijer 
Supermarkets. 

At the Annual Meeting of the Iowa 
Nebraska Canners Association a commit- 
tee was appointed by President Wright 
to investigate the possibilities of a Safety 
Program for members, similar to that 
now being conducted by other canners’ 
associations. It has been proven that 
such a program, supported not only by 
management but also by factory and field 
employes, will save a lot of man hours 
lost as a result of accidents. 


CMSA MEETING—W. D. Lewis, Sec- 
retary and Treasurer of the Canning 
Machinery & Supplies Association, an- 
nounced last week that the Annual Meet- 
ing of the Association will be held in _ 
Room B in the Atlantic City Convention 
Hall on Saturday morning, January 21 at 
9:00 A.M. The original announcement 
had the time for the meeting at 10:30 
A.M. so that attention is called to the 
correct time. Each member company is 
urged to have a representative in atteri- 
dance at this meeting. 


GCMI MEETING—The Semi- Annual 
Meeting of the Glass Container Manufac- 
turers Institute will be held at The Fon- 
tainebleu, Miami Beach, Florida, from 
Tuesday, November 29 through Thurs- 
day, December 1, according to Victor L. 
Hall, the Institute’s General Manager. 


Chairman Paul Ritter of the Entertain- 
ment Committee for the Society of Tri- 
Staters, promises big things for the 
“Hobo Party” to be held on Wednesday 
evening, November 30, at the Benjamin 
Franklin Hotel, Philadelphia, from 9:00 
to 12:00 P.M. Paul Ritter’s .Rollickin 
Rascals promise more fun and revelry 
than any party yet. Every member is 
requested to bring a guest and to advise 
Jack Harrison, Box 735, Easton, Mary- 
land, how many tickets will be required 
at $3.25 per person. 


THERE IS A REASON WHY... 
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YOU GET RESULTS 


T.C.T. WANT ADS 


the National 
Association 


YOU REACH THE MEN WHO BUY 


BEACH FRONT GARDENS MOTEL 


AAA APPROVED 


Welcome Conventioneers 
January 16 thru 24 


Visit Atlantic City’s new- 

est, finest motel during 

Canners’ 

Convention. 

Special Winter Rates. 
Free Parking. 


ATLANTIC CITY, N.J. 


Boardwalk at Massachusetts Ave. 
PHONE 4-0444 
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OPEN ALL YEAR 44° 


A COMPLETE COURSE IN CANNING 


The Industry’s Cook Book for over 40 years 
SEVENTH EDITION 


FOR MANAGERS, 
SUPERINTENDENTS 
BROKERS 
AND BUYERS 


Size 6x9 380 Pages Beautifully Bound 
Stamped in Gold 


All the newest times and temperatures .. . 
All the newest and latest products... 
* Fruits * Vegetables + Meats * Milk 
Soups Preserves Pickles Condiments 
Juice Butters Dry Packs (soaked) 
Dog Foods and Specialties in minute detail, 
with full instructions from the growing through 
to the warehouse. 


380 pages of proven pro- 
cedure and formulae for 


everything ‘‘Canable”. 


would not take $1,000.00 for my 
copy if | could not get another” 
—a famous processor 


Used by Food Processors to check times, 
temperature and RIGHT procedure... . 
by Distributors to KNOW canned foods... 
by Home Economists to TEACH the subject of 
food preservation. 


For sale by all supply houses and dealers 
. . or direct. Price $10 postpaid. 


Published and Copyrighted By 


THE CANNING TRADE 


Since 1878—The Canned Foods Authority 


BALTIMORE e 


20 South Gay Street s 


MARYLAND 
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(Spot prices per dozen F.O.B. 
cannery unless otherwise 
specified.) 
hore: Many items, particularly vege- 
t.bles, are withdrawn and _ prices 
represent either last prices quoted or 
for regular customers only. 


ASPARAGUS 

Calif., Fey. All Gr. No. 2 
Colossal 5.10 
Mammoth 4.90 
Large 4.85 

Gr. & Wh., Tips, Colossal............ 4.35 
Ungraded 3.65 

No. 10 Cut Spears............ 16.00-16.50 

Pic., all Gr., Mam.-Lge.............000 3.30 

N. J., Fey. All Gr. No. 300 
Mammoth Spears. 4.10 
Large Spears 3.95-4.00 


Mid-W., Fey All Gr. Cuts & Tips 


No. 8 oz 1.65 
No. 1 Pic 1.77% 
No. 300 2.30 
No. 10 16.00 
BEANS, SrrincLess, GREEN 
MARYLAND 
Fey., Fr. Style, 8 oz............. 1.00-1.05 
1.50-1.70 
No. 10 8.50-9.00 
Fey., 3 sv., Cut, No. 308......1.55-1.60 
No. 10 8.75 
Ex. Std., Cut Gr., 8 oz....... -90-.921%4 
1,25-1.35 
No. 2% 2.10 
No, 10 7.25-7.50 
Std., Cut, Gr., No. 303..........1.10-1.15 
No. 2u, 1.75-1.85 
No. 10 6.00-6.50 
New York & Pa, 
Wh., Fey., 2 sv., No. 308....2.50-2.75 
3 sv. 2.35 
Cut, Fey., 3 sv., No. 308....1.70-1.75 
Cut, Fey., 4 sv., No. 308......1.55-1.60 
No. 10 8.75 
Ex. Std., Cut, No. 308.......... 1.30-1.50 
No. 2% 2.25-2.50 
No. 10 7.50-8.25 
No. 10 6.50-6.75 
Fey., Fr. Style, Cut, Gr., 
No. 303 1.50 
Fey., 3 sv., cut, wax, 
1.75-1.85 
No. 10 9.50-10.00 
1.55-1.60 
Std., No. 303 1.30-1.45 
No. 10 7.00-7.25 
WISCONSIN 
Gr. Wh., Fey., 2 sv., 
No. 303 2.35-2.45 
No. 10 12.50 
No. 10 11.50 
Cut, Fey., 3 sv., No. 308......1.55-1.65 
.9.50-10.00 
No. 10 8.00-9.50 
Ex. Std., 4 sv.,. No. 1.35 
No. 20 . 7.50 
Ex. Std No. 3038........1.25-1.30 
No. 10. 6.25 
Wax, Cut, Fey., 3 sv... 701.75 
4 sv. 1.55-1.60 
9.50 
Ex. Std., 4 sv 1.35-1.40 
5 sv. 1.25-1.35 
7.50-8.00 


N.W. & Cal. Blue Lakes 
Wh., Fey., 2 sv., No. 303....2.25-2.40 


No. 10 13.00 
No. 10 12.50 
Jertical, Fey., 3 sv., No. 303......2.45 
4 sv., No. 303 2.3216 
Sut, Fey., 3 sv., No. 808... 1.90 
No. 10 10.50 
4 sv., No. 303 1.70 
No. 10 9.35 
Ex. Std., 4 sv., No. 303.........cc00 1.65 
Ex. Std., 6 NO. 1.45 
No. 10 8.35 
No. 10 7.35-8.15 
Ozarks, Std. Cut, Gr. 303’s.......... 1.00 
Rag 10 5.50 

. Std., No. 303 1.10 
Cut, No. 308....1.00-1.05 
No. 1 5.50 


LIMA 
Fey. Tiny Gr., No. 303........ 2.60-2.70 
Small 2.25 -2.35 
No. 10 13.00 
Medium 2.00-2.10 
No. 10 11.75 
Ex. Std. Gr. & Wh., No. 303..1.30-1.35 
St. Gr. & Wh., No. 8038........c00 1.10 
No. 10 7.50 
BEETS 
Md., Fey. cut, Diced 308s....1.00-1.05 
Fey., Sliced No. 1,20-1.25 
WISCONSIN 
No. 303 1.25 
No. 10 6.25 
Diced, No. 303 1.05 
No. 10 5.00-5.25 
Cut, No. 303 1.00-1.05 
No. 10 5.00-5.25 
N. Y. Fey., Cut & Diced 308s..1.05-1.10 
Sliced 303s 1.26 
CARROTS 
Wis., — Diced, 
1.05-1.10 
No. 5.50 
East, —— Diced, 
1.20-1.25 
No. 10 6.50-6.75 
CORN— 


East (many withdrawn) 
W.K. & C.S. Golden 


Fey., No. 303 1.50-1.60 
No. 10 9.00-9.25 
1.35-1.40 
No. 10 8.00-8.50 
No. 10 7.00-7.50 
Shoepeg, Fey., No. 303........ 1.60-1.70 
No. 10 9.50-10.00 
No. 10 8.50 
Mipwest (few quotations) 
W.K. & C.S. Golden 
Fey., No. 303 1.50-1.55 
12. oz. vac 1.50 
No. 10 9.00-9.25 
Ex. Std., No. 308.............. 1.2714-1.35 
No. 10 8.50 
Std., No. 303 1.15-1.20 
No. 10 7.50 
W.K. & C.S. Co. Gent. 
No. 10 9.25 
Ex. Std., W.K. Wh., No. 308......1.25 
PEAS 
Eastern Alaskas 
Fey., 2 sv., No. 2.10-2.25 
No. 10 12.00-12.25 
Fey., 3 sv., No. 308...........0 1.65-1.75 
No. 10 9.00-9.50 
Ex. Std., 2 sv., No. 303........ 1.55-1.60 
No. 10 9.00 
3 sv., No. 303. 1.45 
No. 10 8.00-8.50 
No. 10 7.00-7.25 
Std., 3 sv., No. 303 2501.35 
No. 10 7.25-7.50 
No. 10 6.50-7.00 
Ungraded, No. 303............1.15-1.20 
No. 10 6.50 
Eastern Sweets 
5 sv., No. 10 8.50 
Fey., Ung., No. 308.............. 1.55-1.65 
No. 10 8.50-9.00 
Ex. Std., Ung., No. 303........ 1.30-1.35 
No. 10 8.00 
4 sv. 8.25 
Std., Ung., No. 303.............. 1.20-1.25 
No. 10 7.50-7.75 
Midwest Alaskas 
Fey., 1 sv., No. 303 2.50 
No. 10 13.75 
12.25-12.50 
9,25-9.50 
Ex. Std., 3 sv., No. 303........ 1.40-1.45 
No. 10 8.50 
No. 10 7.25-7.50 
Std., 4 sv., No. 303 1.25 
No. 10 6.75 
Midwest Sweets 
Fey., 3 sv., No. 1,.60-1.65 
No. 10 8.50 
5 sv., No. 303 1.40 
No. 10 8.00 


CANNED FOOD PRICES 


Ungraded, No. 303.. 


No. 10 Sica 75 
Ex. Std., 4 sv. & Ung., 
No. 303 1.3216-1.35 
No. 10 7.75 
No. 10 7.50 
PUMPKIN 
Midwest, Fey., No. 303..(nom.) 1.05 
(nom.) 1.60 
5.50 
East, Fey., No. 2 .(mnom.) 1.75 
SAUERKRAUT 
Midwest, Fcy., 
(nom.) 1.271%4-1.30 
SPINACH 
Tri-State, Fey., No. 303......1.25-1.35 
1.75-1.90 
No. 10 6.00-6.50 
Ozark, Fey., No. 1.55-1.60 
No. 10 5.25-5.50 
No. 2% 1.60 
No. 10 4.75 
TOMATOES 
Tri-States (most withdrawn) 
1.50-1.75 
No. 2% 2.35-2.50 
No. 10 8.75-9.00 
No. 2% 2.20-2.35 
«7528.50 
Withdrawn 
INDIANA, Ex. Std., No. 1............ 1.15 
No. 2% 2.35-2.45 
No. 10 8.50-9.00 
Std., No. 303 1.40 
No. 2% 2.20-2.25 
No. 10 8.00 
Calif., Fey., S.P., No. 308.......... 1.70 
No. 2% 2.50 
No. 10 9.50 
Ex. Std., No. 303 1.40 
No. 2% 2.05 
No. 10 50 
Std., No. 303 1.221%4-1.30 
No. 2% 1.90 
No. 10 6.50-7.00 
Ozarks, Ne. -80-.85 
No. 303 1.20 
TOMATO CATSUP 
Calif., Fey., 14 oz 1.90 
No. 10 10.50 
Ind., Fey., 14 o2z.....(mom.) 1.85-1.95 
TOMATO PASTE (Per Case) 
No. 10 (per doz.)..........14.50-15.50 
Md., Fey., 100/6 om. 


TOMATO PUREE 
Calif., Fey., 1.06, No. 303..1.45-1.50 


No. 2% 2.35-2.40 
No. 10 7.25-7.35 
No. 2 1.60 
No. 10 7.00 
No. 10, 1.06 8.50 
1.046, NO. 1.10 
No. 10 8.25 
FRUITS 
APPLE SAUCE 
East, Fey., No. 303.............0 1.25-1.30 
No. 10 7.00 
Calif. (gravensteins) 
No. 10 8.00 
APPLES (East) 
9.00-10.50 


APRICOTS (New Pack) 


Halves, Fey., No. 2%............3.35-3.55 


11.60-12.15 

2.80-2.90 
10.15-10.75 

Std., No. 2% 2.60-2.70 
No. 10 9.15-9.75 

Fey., Wh. Peeled, No. 2%.......... 3.50 
Unpeeled 2.2716 

CHERRIES (New Pack) 

R.S.P., Water, No. 1.85 
No. 2 2.10 
10.00-10.25 

Calif., R.A., Fey., No. 2%..........4.20 

Choice, 8 oz. 1.50 
No. 303 2.60 
No. 2% 4.00 


Northwest, R.A., Ch., 8 02.......0. 1.40 
No. 303 2.4216 
No. 2% 3.95 
No. 10 13.90 
N. Y. Dark Bing Ch., 
No. 303 2.35-2.75 
COCKTAIL 
2.2214-2.25 
No. 2% 3.50 
No. 10 12.75-12.80 
Choice, No. 303 2.15 
No. 2% 3.35 
No. 10 12.25 
PEACHES 
Calif., Cling, Fey., No. tenon 2.05 
No. 2% 3.10-3.20 
No. 10 11.00 
Choice, No. 1.8714-1.90 
No. 2% 2.80-2.90 


No. 10 9.40-9.60 
Elberta, Fey., No. 3.42% 
No. 10 11.50 
Choice, No. 2M 2.95-2.9714 
PEARS 
Calif. & N.W., Fey., No. 303....2.35 
No. 2% 3.75 
No. 10 13.50 
Choice, No. 303 2.20-2.25 
No. 2% 3.40 
No. 10 12.50 
Std., No. 303 2.00 
No. 2% 3.15 
No. 10 11.50 
PINEAPPLE 
Hawaiian, Fey., Sl., No. 2.......... 2.95 
No. 2% 3.45 
No. 10 13.10 
Crushed, No. 2 2.40 
No. 2% 2.95 
No. 10 9.60 
2.40 
No. 2% 2.85 
No. 10 12.00 
Std., Half Slices, No. 2.25 
No. 2% 2.70 
10.60-10.80 
PRUNE PLUMS 
N.W., Fey., No. 25-2.35 
No. 10 7.75 
1.35 
No. 2% 2.00 
No. 10 6.50 
JUICES 
APPLE 
46 oz. tin 2.40 
CITRUS, BLENDED 
2 s/a 1.05 
Z., S/a. 2.30 
GRAPEFRUIT 


PINEAPPLE. 

Hawaiian, Fey., No. 1.00 
46 oz. 2.12% 
No. 10 4.40 

TOMATO 

1.20-1.35 
46 oz. 2.50-2.75 

N. Y. & Pa., Fey., No. 2......1.35-1.40 
46 oz. 2.70-2.75 

46 oz. 2.60 
No. 10 4.90 

46 oz. 2.45 
No. 10 4.60 

FISH 
SALMON—Per Casr 
20.00 

\’s 16.00 

P.S. Sockeye 14’s............0.. 20.00-22.00 

Pink, Tall, No. 1................22.00-23.00 

12.50-14.50 

11.50 

SARDINES—Per Case 
Maine, Oil Keyless............ 8. 
TUNA—Paur CasE 

Fey., White Meat, 1’s......12.50-13.00 

Fey., Light Meat, 14’s......11.50-12.00 

Std., Light Meat ‘ 11.00 

Chunks 10.50 

Grated 7.50 


NO. 10 
Std., No. 303 
14.2, 

= 


RATES, per insertion—straight reading, no display—one to 
three insertions per line 50¢, four or more consecutive insertions 
without change per line 40¢, minimum charge per Ad $1.00. 
Forms close Wednesday noon. 


Address all numbered Ads: The Canning Trade, 20 S. Gay 
Street, Baltimore 2, Maryland. 


FOR SALE—MACHINERY 


WHEN IN NEED of food processing machinery of any kind 
wire or call: Ashley Mixon, Canning Machinery Exchange, Plain- 
view (West) Texas. 


We manufacture complete lines of food processing machinery 
for canned, frozen and fresh packed products. Wire us regard- 
ing your requirements. A. K. Robins & Co., Inc., Baltimore 2, Md. 


FOR SALE—(3) Ammonia Compressors: York 11 x 13, Frick 
9 x 9, Frick 8 x 8; (8) 50 gal. and (1) 80 gal. St. St. Jacketed 
Tilt Kettles; (30) St. St. and St. Clad Stationary Jacketed Ket- 
tles from 40 gal. to 200 gal.; (30) Stainless Steel Tanks from 
40 gal. to 10,500 gal. sizes; (30) Wood Tanks 4500 gal. to 14,000 
gal.; (40) Welded Steel Tanks with Lastiglas or Mammut Lin- 
ing from closed breweries (up to 23,400 gal. sizes); Fitzpatrick 
Stainless Steel Comminuting Machine, Model F-8; Hope Machine 
Co. type 18 Semi-Automatic Single Piston Stainless Steel Filler, 
agitated Hopper, Rising Table; Niagara Stainless Steel Filter 
110 sq. ft. Perry Equipment Corp., 1402 N. 6th St., Philadelphia 
22, Pa. 


NEW-USED CANNING AND FOOD PROCESSING MA- 
CHINERY—Advise your requirements. Send list machinery you 
have to sell. Otto W. Cuyler, Webster, N. Y. 


FOR SALE—Large selection of canning and freezing equip- 
ment to choose from. Send us your requirements and inquiries, on 
new and used equipment. Plant Lay-out and engineering advice 
available. Alard Industries, Inc., Box 367, Williamson, N. Y. 


FOR SALE—Refrigeration. In Wyoming, one Baker Ammonia 
Compressor with 75 HP Motor, horizontal shell and tube, welded 
steel condenser and separate receiver, hundreds of dollars worth 
of ammonia pipe and fittings, still erected, bargain price. Adv. 
55286, The Canning Trade. 


FOR SALE—Boilers. 2 Bishop & Wilcox 600 HP each Boilers, 
passed all inspection recently, ASME, including stokers, oil, 
water filtration equipment, etc., a fraction of replacement cost, 
immediate delivery, inspection invited Chicago. Adv. 55287, The 
Canning Trade. 


FOR SALE—Reconditioned Standard Knapp Model F Packer, 
immediate delivery and a real bargain, with elevators, motor, 
ete. Adv. 55288, The Canning Trade. 


FOR SALE—Quart Rinsers. U. S. Bottlers Machinery Auto- 
matic Rinser, will handle all bottles up to half pints, fifths, and 
quarts; recently rebuilt with new AC motor, Style 12-US, cap. 
up to 60 or more bottles per min., real bargain, f.o.b. Western 
New York plant. Adv. 55289, The Canning Trade. 


FOR SALE—Horix 18 Valve Filler; Continental S. S. 24 
Pocket Juice Filler; Fig. 4503 FMC Single Stage Pasteurizer; 
FMC Tenderometer; 2 #4 CRCO Pregraders; Connell & Deng- 
ler Case Printer. Alard Industries, Inc., P. O. Box 497, Wil- 
liamson, N. Y. 


WANTED—MACHINERY 


WANTED — Two Hand Pack Fillers, Food Machinery pre- 
ferred, one 8 ounce, one 303. Must be in good condition. Adv. 
55285, The Canning Trade. 


20 


WANTED and FOR SALE 


FOR SALE—FACTORIES 


FOR SALE—3 Canning Plants; old established firm; continu- 
ous operation for 51 years; corn and peas. Located within 25 anc 
45 miles of Baltimore, Md. and Washington, D. C. respectively. 
In Western Maryland, the origin of sweet corn canning. Excel- 
lent shipping rates to Philadelphia, New York, New England, 
as well as Southern points. Siding and truck facilities. Capa- 
city 400,000 cases corn, 150,000 cases peas. One of the largest 
canners of No. 10 corn in the country. Selling the best accounts 
under private and packer’s label. These plants have been a 
money-maker. Owners retiring from active business. Thomas 
& Co., 71 E. South St., Frederick, Md. 


FOR SALE, LEASE OR RENT—Tomato Canning Plant, 303 
and #10 lines, also tomato puree. Very nicely equipped, three 
large Boilers, automatic fired, own pure ample water supply, 
warehouse equipped with fork trucks and pallets; set up could 
also be used tor other processing. Outstanding Factory Manager 
available. Plant is in operation. Located in Central Illinois. 
Never have been able to supply local demand. Owner lives in 
the South and wishes to dispose of Northern holdings. Adv. 
55269, ‘The Canning Trade. 


FOR SALE—Ideal site for Food Processing and Freezing 
Plant located in center of the Yakima Valley in Washington 
with abundance of high quality fruits and vegetables. Site of 
about tive acres of land is sided by both U. P. and N. P. spurs; 
sewer and water already installed; also has modern two stage 
350 H.P. Ammonia Freezing facility, and 250 H.P. Water Tube 
Boilers. You can’t beat this for food plant site. Build at tre- 
mendous saving the exact type installation you require. For 
additional information inquire: P. O. Box 240, Sunnyside, Wash. 


FOR SALE—Canning Factory located in a good farming com- 
munity in Southeastern Pennsylvania, equipped to can snap 
beans and tomatoes. Ample water supply and warehouse space. 
Otfered for sale on account of the age of the owner. Adv. 55274, 
The Canning Trade. 


FOR SALE — Canning Factory, fire-proof Warehouse and 
Equipment on one acre of ground on Highway located in the 
Tiaewater Agricultural Section of Virginia. Bountiful water 
from artesian wells. Capacity 1000 cases per day. Specializing 
in green and blackeye peas. Could be used for other processing. 
100 H.P. Boiler with automatic Oil Burner; machinery operated 
by electric motors. Business of long standing. Owner wishes to 
retire due to age. P. O. Box 7, Tappahannock, Va. 


FOR SALE—Tomato Canning Factory, excellent condition, 
consisting of factory, warehouse and 4 room dwelling. Capa- 
city 25,000 two dozen No. 2 cases, convertible to 303’s and 21’s. 
Located Southeastern Pennsylvania. Adv. 55290, The Canning 
Trade. 


~ FOR SALE—Canning Factory in Carroll County, Maryland. 
G. E. Robertson Agency, 332 Equitable Bldg., Baltimore 2, Md. 


SITUATIONS WANTED 


POSITION WANTED—Processing Crops Supervisor or Plant 
Manager available. Over dozen years with leading packer of 
vegetables and fruits. Background of contract policies, open 
market purchases, farm management, crop harvest, quality and 
cost control. Previous limited work with citrus. Adv. 55284, 
The Canning Trade. 


POSITION WANTED—Young man, ten years’ experience in 
canning industry, interested in full or part time position within 
thirty (30) mile radius of Baltimore. Capable of supervising 
entire plant, warehouse labeling and shipping, laying out and 
installing entire production line. Has an all around knowledg: 
of industry including sales and office management. Adv. 55292. 
The Canning Trade. 
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